
 

 

 

The Creative Commons License Is For Rich People by Mike Nutt  

Let's be crystal clear about a few things: I like to remix Creative Commons licensed Nine Inch Nails 
records just as much as the next guy. I understand fully that without a (lowercase) creative 
commons upon which to draw, we would not have come up with such musical genres as folk, 
blues, hiphop, dub, etc. There are undoubtedly benefits to the existence of a large pool of freely 
available creative content upon which to build, and there are just as surely incentives for content 
creators to allow the free redistribution of their works. But the Creative Commons (CC) license is 
not an indiscriminate instrument. It benefits some producers more than others. In fact, it is hardly 
an option at all for those who are in the "creative lower class" (CLC). They simply do not often have 
time to spare on things that mostly produce social or cultural benefits for people they don't know. 
They are more often forced to be concerned with the production of their very livelihoods.  

The CLC is comprised of those whose access to the resources for creativity is hindered or blocked, 
or those who are unable to leverage their creativity for financial capital generation. That is, they 
rarely have the opportunity to benefit financially from their creativity. There is a correlation 
between the CLC and other "lower classes", especially economic ones.  

To help facilitate this production/creation, we need to create another popular license brand
 

1

designed to encourage community economic development (CED) through creative digital work. 
The license will allow more people to spend more time making digital content (primarily 
interactive, collaborative digital stories), because that digital work will generate not only social 
but also financial capital -a mechanic that is absent from current popular CC repositories like 
Flickr or Wikipedia.  

The Creative Commons license does not allow for this kind of economic dynamic because it 
encourages free re-distribution without compensation to the creator. Instead, we need a license 
brand that says, "Please pay for access to this digital work. It was created by someone who could 
really use the money, not a faceless media corporation or by the Stupid Music Business."  

Yes, non-redistribution is precisely what the Stupid Music Business was suing its customers about. I 
know it's a sore subject. But tell me: Are you more or less likely to pay for an album if you know 
someone in the band? Are you more or less likely to create a torrent for that album if the guitarist is 
your neighbor?  

Let us ignore for the moment the legal framework in which digital content exists. My view 
(obviously up for debate) is that copyright law is currently only benefiting those that were powerful 

                                                           
1Probably modeled much like the Creative Commons license the astute reader will note that the 
CC-licensed CC model makes it possible for us to lift a whole hell of a lot of CC ideas to produce a 
new license very much like it! 

 



enough to influence the legislation in the first place, a group of people and corporations who are 
also likely the only ones with the means to seek enforcement of their copyright claims. But I want to 
radically re-think those laws, and hopefully start a grassroots movement to change them for the 
better. ..so I'm ignoring them for the moment. 

I believe we are more likely to pay for a digital product -and to respect its creator's original wishes 
with regards to reproduction and distribution -if we either know the creator or know that the 
creator would benefit from its purchase or our adherence to strict redistribution guidelines. We can 
and should harness that tendency -it could be a powerful engine for CED. We can harness that 
tendency in the form of a license agreement similar to the one I mentioned earlier. People will 
know that the proceeds from the sale of this "fair trade" digital work go back to the people and 
communities that make it.  

The license will be available to members of a digital storymaking cooperative; I see the formation of 
said co-op as the first step towards this license. This co-op would ensure that our stories (our most 
valuable data sets) are treated with the utmost respect and that they are only returning economic 
benefits to those who own them. We will make our own stories -not journalists, ethnographers, 
documentarians, or Rupert Murdoch (unless they are members of the co-op, of course).  

A (very good -much more interesting than Facebook) social network site is the optimal platform for 
the co-op. Everything on a social network stie (SNS), from illegible status updates to shared photo 
albums, is part of a story about you, your network, and the world that informs that network. It's a 
metastory made up of billions of digital story fragments. Those story fragments are what make 
Facebook or MySpace valuable. SNS companies interpret the information in our micro-stories and 
sell the knowledge (meta-stories) they then produce. We must produce and control our digital 
stories so that we tell our own meta-stories and control the capital our stories generate.  

Finally, these stories will be told in innovative new ways that will leave the status update trembling 
in awe. The co-op will foster digital creativity and skill-building that will give our  

members a competitive edge in the job market. 

 
If you're interested in being a member of such a co-op, please contact me. We are starting to move 
forward with this idea and ' we need people to help get it off the ground! Especially if you have 
technical skills: GPS, semantic web, XAMPP, scripting languages, online multimedia databases, 
mobile software engineering, etc. Ifyou have an interest in service learning or action oriented 
research, you are also especially encouraged to talk to me. We need people to do class projects, 
theses, dissertations, and courses related to these issues! This will be a holistic, multidisciplinary 
effort to tell stories in new ways, and in the pursuit of game-changing outcomes. Please be a part. If 
you would like to be involved or stay updated, please contact me at nutt@unc.edu.  

For more on this, read:  

de Soto, H. (2000). The mystery ofcapital: why capitalism triumphs in the West andfails 
everywhere else. New York: Basic Books. When he says "property" substitute the phrase "intell 
ectual property".  



Friedmann, J. (1992). Empowerment: the politics of alternative development. Cambridge MA: 

Blackwell. 


